The prediction that more and
more beer will be consumed in the
pleasant surroundings of the home

was made at a meeting in Dallas

Saturday, February 14, at the an-
nual sales meeting of the Jackson
Brewing Company. This fortast
was made by guest speaker Irving
Axelrod, Houston Chain Store Ex-
ecutive, who also said more beer
will be sold through food stores,
Extensive plans for newspaper
advertising promotions were ex-
plained in detail to the several
hundred distributors from Texas
and Oklahoma at the meeting held
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in the Baker Hotel.

Richard G. Jones, vice-president
and General Manager «” (he Jack-
son Brewing Compan, New Or-
leans, gave the keynote address. He
cited statistics showing the pheno-
menal growih of the Texas and
,Oklnhomn arcas served by Jax, and
predicted substantial increase of
business for the year 1953. Law-
rence Fabacher, General Sales Ma-
nager, reported that Jux sales for
1952 had set a new high record.

Other speakers included Robert
Fabacher, Advertising Director,
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Fabacher

New Orleuns: Jeff Robzrts, Tex-
ay Division Manager, Hou, won, wha
demonstrated moethods of follow-
ing through on Newspaper adver-

tsing In retall outlets, Joseph
Goesgel, master brewer at Jax, told
of the care taken in brewing Jax.
He stated that the brewery's capa-
city was now greater than any
brewery sonth of St. Louls, L

Joseph Epstein, Donald Hulsey.
ond Aubry Willilams of ‘the Fitz-
gerald Advertising Agency, , New
Orleans, described the complete
1953 advertising program.
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